










































に挙げた日本広報学会の英文名称は，Japan Society for Corporate Communication Studiesである．こ
























行う全てのコミュニケーションを括ろうとする動きが出てきている（Holtzhausen and Zerfass, 
2015）．日本では，たとえば妹尾・水野・伊吹（2015）が小林（2010）を引き合いに出しつつ，この
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Some Basics for Public Relations Human Resource Development Research
Yusuke IBUKI
ABSTRACT
In this paper, we describe some basics for conducting the public relations human resource development research in 
Japan, especially on “What is public relations?” “What is the public relations human resources?" "Are the public relations 
human resources professionals?" and "How can we develop the public relations human resources?" We hope that this paper 
let the public relations researchers have some common recognition and discuss further topics.

